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+$:$,µ,7285,60AND THE 
COMMODIFICATION OF RACIAL TOLERANCE, 1959-1978* 
SARAH MILLER-DAVENPORT 
UNIVERSITY OF SHEFFIELD 
 
For Americans at the height of the jet age, a +DZDLµLvacation started at thirty thousand 
feet. To conjure an aura of glamour and excitement DURXQGWUDYHOWR+DZDLµL, the major 
air carriers with routes to Honolulu sought to ensure that a plane trip to the islands would 
be unlike any other domestic flight. Claiming WKDWµfor most people a visit to Hawaii is 
not just a routine journey but a fulfillment of long-KHOGH[SHFWDWLRQV¶ United promised its 
passengers wRXOGµstep into +DZDLµL¶ when boarding its Royal Hawaiian Jet, where 
stewardesses in Hawaiian print uniforms would serve DµIXOO-course gourmet adventuUH¶ 
consistiQJRI)LOHW0LJQRQ7HUL\DNLRUµ+DZDLLDQVW\OH¶ lobster.1 In a similar vein, 
Hawaiian Airlines entreated its inter-island customers to picture themselves flying in 
comfort while sipping a Mai Tai serveGE\VWHZDUGHVVHVUHSUHVHQWLQJµthe many ethnic 
hHULWDJHVRI+DZDLµL¶DQGHPDQDWLQJWKHµgentle spLULWRIIHOORZVKLSDQGJRRGZLOO¶ said to 
EHWKHFRUHFKDUDFWHULVWLFRI+DZDLµLVRFLHW\2 
)RUDOOLWVFODLPVWKDW+DZDLµLZDVDGUHDPYDFDWLRQODQGRIHIIRUWOHVVFDOPDQG
sociability, the tourism industr\¶VZRUNWRPDLQWDLQVXFKDSSHDUDQFHVZDVDQ\WKLQJEXW
HIIRUWOHVV%HKLQGWKHUHOD[HGIDoDGHRIWKH+DZDLµLKROLGD\ZDVDQDUP\RIPDUNHWHUV
managers, and service workers labouring to provide tourists with a seamless experience 
of paradise. Though the touULVPLQGXVWU\VRXJKWWRLPSDUWDWLPHOHVVTXDOLW\WR+DZDLµL¶V
paradise image, the ways in which the islands were marketed in the post-statehood era 
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were shaped by larger economic, political, and cultural forces of the era. It was with 
statehood in 1959 thDWPDVV+DZDLµLWRXULVPLQGXVWU\ZDVERUQ²and with it, new ways 
of selling, traveling, and imagining multicultural selfhood. 
:LWKMHWVHUYLFHLQ+DZDLµLDOVRDUULYLQJLQWKHWRXULVPLQGXVWU\DLGHGE\
the state government, worked to exploit the state¶VQHZIRXQGSURPLQHQFHOXULQJ
planeloads of mainlanders who thronged its beaches, hotels, and cultural spectacles. As 
+DZDLµLVRXJKWWRGLVWLQJXLVKLWVHOIIURPRWKHUYDFDWLRQODQGVLWVSXQDGXDOQDUUDWLYHRI
racial difference and racial mixing to help sell the islands as a unique destination where 
mainlanders could purchase a transformative leisure experience. This was part of a larger 
GLVFRXUVHDURXQG+DZDLµL¶VVSHFLDOUROHDVDPXOWLHWKQLFRIIVKRUHVWDWHRIWKH86%XWLW
also took on a life and logic of its own as race was deployed in the service of large-scale 
financial gain. 
+DZDLµLWRXULVPKHOSHGWXUQUDFLDOWROHUDQFHLQWRDVDOHDEOHLIDEVWUDFW
commodity. To be sure, the tourism industry sought to entice mainlanders with the allure 
of warm weather and scenic beauty, but it also coaxed them with an invitation to partake 
LQWKHLVODQGV¶FHOHEUDWHGµ$ORKD6SLULW¶: an elusive vision of social harmony that was 
VXSSRVHGO\WKHGHILQLQJIHDWXUHRIWKH+DZDLµLYDFDWLRQ%\DWWHQGLQJHWKQLFIHVWLYDOV
eating exotic food, and interacting with locals²GXEEHGµWKH*ROGHQ3HRSOH¶ in tourism 
literature²YLVLWRUVPLJKWHYHQEULQJVRPH$ORKD6SLULWKRPHZLWKWKHP+DZDLµL¶V
multiethnic society thus became not only a site of consumption, but also an object of 
consumption itself. 
The consumption of racialized commodities or cosmopolitan experiences was 
nothing new.3 %XWWKHFRPPRGLILFDWLRQRI+DZDLµLGXULQJWKHPLG- to late-twentieth 
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century represented something different. This essay thus looks beyond an analysis of the 
SULPLWLYLVWHOHPHQWVRI+DZDLµL¶VWRXULVPFXOWXUHWRH[SORUHWKHZD\VLQZKLFKSRVW-
VWDWHKRRG+DZDLµLZDVDOVRLPDJLQHGE\PDUNHWHUVDVDUDFLDOO\GLYHUVHDQGPRGHUQ
tourist paradise.4 7KH+DZDLµLWRXULVPLQGXVWU\DIWHUZDVQRWVLPSO\DQH[WHQVLon of 
LWVFRORQLDODQWHFHGHQWWKRXJKWKHOHJDFLHVRI+DZDLµL¶VFRORQLDOSDVWZRXOGFRQWLQXHWR
haunt touristic imagery. Tourism producers in the post-statehood era were selling a 
packaged experience of both ethnic difference and racial tolerance. Rather than traveling 
WR+DZDLµLWRSV\FKRORJLFDOO\DIILUPWKHLUZKLWHQHVVDVWKHLUFRORQLDOLVWSUHGHFHVVRUVKDG
GRQHPDLQODQGWRXULVWVWR+DZDLµLLQWKHSRVW-statehood era were participating in the 
commodification of an emerging multiculturalist ideal, one that validated American 
liberal beliefs in racial progress. 
7KHWRXULVPLQGXVWU\¶VHPEUDFHRIPXOWLFXOWXUDOLVWLGHRORJ\ZDVPDGHSRVVLEOH
perhaps even necessary, by the same structural processes of globalization and 
GHFRORQL]DWLRQWKDWWXUQHG+DZDLµLLQWRERWK an American state and a site for mass 
tourism. Scholars have loosely linked the emergence of American multiculturalism in the 
late 20th century with increased globalization and the proliferation of social rights 
movements, but the historical origins of multiculturalism have been understudied.5 
Moreover, there has been too little attention to why liberal elites largely rejected the old 
assimilationist paradigm for negotiating difference and signed onto multiculturalist 
ideology in its stead. 
Multiculturalism, unlike its antecedents, pluralism and cosmopolitanism, is not 
only an idea, but also a mainstream institutional practice.6 Scholars have mostly focused 
PXOWLFXOWXUDOLVP¶VDVVRFLDWLRQZLWKHGXFDWLRQFKURQLFOLQJWKHHIIRUWVRIHGXFDWLRQDO
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administrators to diversify humanities curricula in response to activists demanding an end 
to white cultural hegemony. This story is often told as a declension narrative, in which 
the original, radical multiculturalist ideal was diluted, and contained, often at the expense 
of promoting diversity at a structural level.7  
But multiculturalism, I argue, was not only a way for people in power to placate 
racial and ethnic minorities asserting their right to cultural recognition.8 It was also a 
discursive and institutional tool for liberal policymakers and business leaders, who saw 
the celebration of social difference as a means to both facilitate American expansionism 
abroad and make money at home. This was not simply cooptation. Indeed, liberal 
corporate multiculturalism emerged in tandem with, if not before, critical leftist 
multiculturalism.9 To uncover this broader intellectual and institutional history, we must 
look beyond educational curricula, and we must look to the producers themselves. 
The records of the Hawaii Visitors Bureau, an institution heavily subsidized by 
the new state government, offer a lens onto how state and business interests together 
FUHDWHGDFRUSRUDWHPXOWLFXOWXUDOYLVLRQIRU+DZDLµL0DUNHWHUVVHL]HGRQWKHGLVFRXUVHV
DURXQG+DZDLµLVWDWHKRRGZKLFKSRrtrayed mXOWLUDFLDO+DZDLµLDVDµEULGJHWR$VLD¶ that 
would help the U.S. win the allegiance of the decolonizing world by demonstrating its 
commitment to cultural diversity, anti-colonialism, and racial egalitarianism.10 In the 
ZDNHRIVWDWHKRRG+DZDLµLZas designated as a hub for educational exchange and 
µPXWXDOXQGHUVWDQGLQJ¶: a place where Asians could be trained in American 
modernization practices and where foreign ways could be demystified for Americans to 
help them navigate an increasingly integrated world dominated by an expansionist U.S. 
The tourism industry suggested to ordinary Americans that they too could take part in 
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international cultural exchange. And they did not have to go WRµWKH2ULHQW¶ to see it: 
+DZDLµLFRXOGSURYLGHWKHPZLWKDQHQWHUWDLQLQJFUDVKFRXUVHLQFRVPRSROLWDQLVP 
At the same time, tourism literature implied that Americans could overcome the 
domestic racial divisions of the post-civil rights era through the buying and selling of 
racial tolerance. But the PDUNHWLQJRI+DZDLµLUHYHDOHGWKHFRQWUDGLFWRU\QDWXUHRIUDFLDO
discourse during the latter half of the twentieth century. Tourists were invited to be 
HQWHUWDLQHGE\+DZDLµL¶V*ROGHQ3HRSOHZKRZHUHSRUWUD\HGDVERWKDEOHQded race and 
a collage of disparate ethnicities. Such rhetoric evoked the tension at the heart of the 
emerging global discourse of multiculturalism²over whether the goal of liberal society 
was to protect difference or to incorporate difference in service of unity²and scrubbed it 
of any political salience. Ultimately, this confusion reflected a prioritizing of revenue at 
the expense of ideological coherence. The tourism industry only asked as much of its 
consumers as it believed would be profitable. The iconLF+DZDLµLWRXULVWLQWKHPDUNHWLQJ
materials of the post-statehood years was a member of FrDQFHVFR$GLQROIL¶VMHW-setting 
µFRFNWDLOJHQHUDWLRQ¶: worldly but not radical.11  
-XVWDVWRXULVWVZHUHLQYLWHGWREX\LQWRUDFLDOWROHUDQFHWKHSHRSOHRI+DZDLµL
were asked to provide that racial tolerance for tourists to consume. As tourism became an 
HYHUPRUHVLJQLILFDQWVHFWRURI+DZDLµL¶VHFRQRP\WKHWRXULVPLQGXVWU\LQFUHDVLQJO\
sought to rationalize the Aloha Spirit: its expression now an economic imperative of post-
statehood society rather than its foundational ethos. In turning race and racial tolerance 
into commodities²sold by labourers in an expanding service sector²WKH+DZDLµL
tourism industry of the 1960s and 1970s is a prime example of the postmodernist turn in 
American culture. Postmodern culture has been shaped by a system of late capitalism that 
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celebrates the performance of difference while denying the structures of power 
XQGHUJLUGLQJLW,Q+DZDLµLWKHSROLWLFVRIGLIIHUHQFHZHUHJORVVHGRYHULQfavour of a 
simulacrum of racial harmony. While the Aloha Spirit may not have been entirely 
imagined, its representation in the service of capitalism changed its valence, neutering it 
of history and complexity. 
 
******* 
 
Before Pearl Harbour+DZDLµLRFFXSLHGDSRVLWLRQRIQHDU-reverence in American 
popular imagination²a dreamland physically unreachable for all but the most fortunate, 
but one that had been µelaborated in thousands of public and private fantasies in the new 
consumer culture of America.¶12 This was an image that originated with the tourism 
industry, which, beginning before the U.S. annexed the islands in 1898, sought to profit 
RIIWKHPHWURSROH¶VHPHUJLQJWRXULVWFODVV,WZDVDOVRDQLPDJHXQGHUZULWWHQE\WKH
Hawaiian state, first under the monarchy, which funded steamship lines and the 
construction of the first Royal Hawaiian Hotel, and later the revolutionary and territorial 
regimes. After white settlers²known as haoles²succeeded in overthrowing the 
Hawaiian monarchy and annexiQJWKHLVODQGVWRWKH86LQWKHWHUULWRU\¶VKLJKO\
organized business interests worked to consolidate the tourism industry, founding the 
Hawaii Promotion Committee in 1902, a public-private venture that would morph into 
the Hawaii Visitors Bureau in 1945. Meanwhile, the Matson Navigation Company, the 
WHUULWRU\¶VGRPLQDQWVKLSSLQJOLQHEHJDQFDUU\LQJDQHZNLQGRIFDUJR²wealthy 
tourists²on a series of ever more opulent liners. Matson reigned over pre-Second World 
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:DUWRXULVPLQ+DZDLµLWUDQVSRUWLQJ visitors as well as housing them in grand hotels, 
including the new Royal HawaLLDQ+RWHOWKHJUDQGµ3LQN3DODFH¶ that opened in 1927 
and continues to anchor the Waikiki strip. 
Tourism bolstered haole power by attracting affluent mainlanders to the Royal 
Hawaiian and oWKHUOX[XULRXV:DLNLNLUHVRUWVµdesigned to keep social and racial inferiors 
at bay.¶13 This social inequality that haoles FHOHEUDWHGZDVLQVFULEHGRQWR+DZDLµL¶V
landscape, as tourism transformed marshy Waikiki from a neighbourhood of local 
farmers and fishermen into an enclave for elites.14 Meanwhile, white supremacy in 
+DZDLµLZDVUHLQIRUFHGE\WKHSULPLWLYLVWGLVFRXUse²GLVWLOOHGLQWKHLPDJHRIDµlovely 
languid lady strXPPLQJWKHXNXOHOHRQWKHEHDFK¶²that dominated tourism materials in 
the pre-statehood years.15 +DZDLµL¶VHDUO\WRXULVPLQGXVWU\UHOLHGRQDVHWRIYLVXDOWURSHV
that portrayHGDVWKHLVODQGVDVKDYHQVRIµVRIWSULPLWLYLVP¶ embodied by the friendly and 
sexually available hula girl.16 This spectacle of the hula girl²in performances both in 
+DZDLµLDQGRQWKHPDLQODQG²was also part of an anti-Asian discourse WKDWµerased 
$VLDQVIURPWKHWHUULWRU\¶ during much of the first half of the 20th century.17 
But while luaus and hula girls would certainly remain stock components of 
+DZDLµLWourism imagery, during the statehood era such tropes came to coexist with the 
HTXDOO\SRZHUIXOWKHPHRI+DZDLµLDVDQHJDOLWDULDQPXOWLUDFLDOSDUDGLVHIRUDQHZDJH²
one in which Native Hawaiians often constituted one among several ethnic groups in the 
islaQGV¶µPRQWDJHRIPLQRULWLHV¶ Statehood, and the concurrent development of jet 
VHUYLFHWR+DZDLµLFKDQJHGWKHWRXULVPJDPHERWKLQWHUPVRIWRXULVP¶VUHYHQXH-
JHQHUDWLQJSRWHQWLDODQGWKHLGHRORJLFDOVWDNHVRIWKHYLVLWRULQGXVWU\¶VSRUWUD\DORIWKH
new sWDWH7KHWUDQVIRUPDWLRQRIWKH+DZDLµLWRXULVPLQGXVWU\IURPDQLPSRUWDQWVHFWRU
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RI+DZDLµL¶VHFRQRP\WRthe driver of economic growth was fundamentally shaped by 
statehood.  
6WDWHKRRGVROLGLILHG+DZDLµL¶VLPDJHDVDPXOWLUDFLDOSDUDGLVHZKHUHGLIIHUHQFH
should be celebrated.18 The protracted postwar statehood campaign, begun in 1946, 
intersected with a period of intensive debate over race and civil rights in the U.S., one 
that saw not only the unravelling of Jim Crow, but also the overturning of racial bars to 
$VLDQLPPLJUDWLRQDQGQDWXUDOL]DWLRQ$ORQJZLWK+DZDLµLVWDWHKRRGDGYRFDWHVWKH
tourism industry was attuned to these changing racial discourses. A 1949 guidebook to 
+DZDLµLfor example, told readHUVWKDWµDQDPD]LQJWROHUDQFHH[LVWV¶ZLWK+DZDLµL¶V
µPXOWLUDFLDOGHPRFUDF\¶ one of its main attractions.19  
0DQ\RIWKHVHHDUO\SRVWZDUSRUWUD\DOVRI+DZDLµLE\WKHWRXULVPLQGXVWU\DQG
RWKHUVXQGHUOLQHGWKH$PHULFDQL]DWLRQRI+DZDLµL¶VPDQ\HWKQLFJURups. By the end of 
WKHVKRZHYHU+DZDLµLERRVWHUVSODFHGMXVWDVPXFKVWUHVVLIQRWPRUHRQWKH
LVODQGV¶FXOWXUDOOLQNVWR$VLD, an increasingly central battleground of the Cold War. John 
%XUQV+DZDLµL¶VFRQJUHVVLRQDOGHOHJDWH²and later governor dXULQJ+DZDLµL¶VIRUPDWLYH
post-statehood years²helped sell statehood to Congress in 1957 by arguing that the 
SHRSOHRI+DZDLµLSRVVHVVHGXQLTXHFXOWXUDONQRZOHGJHVD\LQJ+DZDLµL¶VPDQ\HWKQLF
groups µcan be our best mediator¶ with the peoples of Asia and the Pacific.20 A few years 
later, the East-West Centre ZDVHVWDEOLVKHGDWWKH8QLYHUVLW\RI+DZDLµLZLWKWKHVWDWHG
mission of promoting µthe useful employment of diversities for mutual good.¶21 This 
HPSKDVLVRQ+DZDLµL¶VUDFLDODQGHWKQLFGLIIHUHQFHIURPWKe rest of the U.S., and on 
+DZDLµL¶VLQWHUQDOGLYHUVLW\ZDVFHQWUDOWRWKHGRPLQDQWQDUUDWLYHWKDWHPHUJHGZLWK
statehood. 
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7KHWRXULVPLQGXVWU\LQWXUQZRUNHGWRDOWHULWVYLVLRQRI+DZDLµL-as-paradise to 
suit this new story. It suggested that to visit +DZDLµLZDVWRSDUWDNHLQDQDWLRQDOLVW
project that advanced both American foreign policy and the negotiation of racial 
difference at home.22 American tourism boosters had long linked nationalism and 
vacationing.23 During the Cold War, however, tourism was invested with new meaning as 
the tourism industry and the U.S. government worked together to spread American 
ideology and development models abroad.24 Tourism to Asia, as Christina Klein argues, 
EHFDPHDµIRUPRIJHRSROLWLFDOHQJDJHPHQW¶ for ordinary Americans.  To that end, the 
State Department during the height of the Cold War instructed American tourists abroad 
not tREHKDYHDUURJDQWO\RUYLRODWHµcommon bonds of decency.¶25 As the U.S. 
government sought to win friends in the so-called Third World, it asked Americans²
passports in hand²to perform their embrace of diversity for a global audience. Post-
VWDWHKRRG+DZDLµLRIIHUHGWKHSHUIHFWVWDJHIRUWKLVSHUIRUPDQFH$VDIRUPHUFRORQ\ZLWK
DPDMRULW\$VLDQSRSXODWLRQWKDWZDVQRZ$PHULFD¶VQHZHVWVWDWHDQGDs a symbol of 
American egalitarianism that was also a gateway for Americans into the realm of the 
IRUHLJQ+DZDLµLPHWPXOWLSOHLGHRORJLFDOGHPDQGVDWRQFH ,Q+DZDLµLDVSDFHEHWZHHQ
the domestic and the global, the national and international objectives of tourism cohered. 
After 1959, the state became ever more engaged in promoting tourism, helping 
the Visitors Bureau to become a highly organized marketing machine that would play a 
central role in the trajectory of the post-statehood economy. At the same time, tourism 
was instrumental in bringing about the rise of a new promotional state, which viewed 
attracting investor GROODUVWKURXJKWKHVHOOLQJRIµ+DZDLL¶ as equally important as 
JRYHUQDQFH,QGHHGPDQ\FRQVHUYDWLYHVLQ+DZDLµLEHOLHYHGSURPRWLQJWRXUism was a 
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better use of state funds than social services.26 The Visitors Bureau in the post-statehood 
years went from being a basic travel promotion agency focused mostly on short-term 
JRDOVWRWKHµmarketing arm of tourism IRUWKHHQWLUH6WDWHRI+DZDLL¶with the task of 
µmaking tourism the keystone of the Hawaiian economy.¶27 To that end, its budget tripled 
between 1958 and 1968 and the proportion of government investment in it rose from a 
little over half to nearly three-quarters.28 
Those efforts paid off. After witnessing steady but modest gains in visitor arrivals 
in the decade and a half after the Second World War, the number of continental American 
WRXULVWVWR+DZDLµLQHDUO\GRXEOHGEHWZHHQDQGOHDGLQJWKH+DZDLµLVWDWe 
planning office to braJWKDWµmore Americans dream about taking a vacation in Hawaii 
than any place else in the United States.¶29 7RXULVPTXLFNO\RXWSDFHG+DZDLµL¶VRWKHU
leading industries, notably defence, along with sugar and pineapple production. By 1968 
WRXULVP¶VVKDUHRI*DP had eclipsed that of military expenditures and by 1977 it was 
SURGXFLQJPRUHUHYHQXHVWKDQDOOIHGHUDOVSHQGLQJLQ+DZDLµLFRPELQHG30 By 1970, 
+DZDLµLZRXOGEHKRVWWRPLOOLRQDQQXDOYLVLWRUV²ten times as many as the year 
before statehood.31 7KDWPHDQWWKDW+DZDLµLZLWKDSRSXODWLRQRIOHVVWKDQLQ
1970, had more than twice as many annual visitors as residents. This was a trend that 
would only intensify; by the end of the twentieth century annual visitors would 
outnumber residents by nearly six to one.  
6XFKFKDQJHVWRRNSODFHDV+DZDLµLZDVH[SHULHQFLQJXQSUHFHGHQWHGQDWLRQDO
attention, with books, films, and print media feeding eager mainland audiences with 
VWRULHVDQGLPDJHVRI$PHULFD¶VQHZHVWVWDWHWKDWHPSKDVL]HGWKHLVODQGV¶PLxing of 
UDFHVDQGFXOWXUHV-DPHV0LFKHQHU¶VZLOGO\SRSXODUHawaii, an epic fictional account of 
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µKRZGLVSDUDWHSHRSOHV«XOWLPDWHO\MRLQHGWRJHWKHUWREXLOG$PHULFD¶VVWURQJDQGYLWDO
fiftieth VWDWH¶ was the third bestselling novel of 1959.32 As the discourses around 
VWDWHKRRGLQFUHDVLQJO\IRFXVHGRQ+DZDLµL¶VSRO\JORWVRFLHW\LWEHFDPHGLIILFXOWIRUWKH
tourism industry to ignore the emerging narrative possibilities. This was a point driven 
KRPHE\WUDYHOZULWHU+RUDFH6XWWRQZKRXUJHG+DZDLµL¶VWRXULVPLndustry in 1960 to 
PDNHEHWWHUXVHRIWKHLVODQGV¶PXOWLHWKQLFFXOWXUH:K\KHDVNHGZDV+DZDLµLµso 
proud of your Asian ties socially and politically, and sRVK\DERXWWKHPWRXULVWLFDOO\"¶ He 
went on to question traditional marketing strategies that lefWPDLQODQGHUVLJQRUDQWRIµthe 
magnificent lore brought here and still cultivated by the Chinese, the Japanese, the 
)LOLSLQRVDQGWKH.RUHDQV¶ and uninitiated to the exotic foodstuffs²such as fresh ginger, 
water chestnuts, and watercress²that were prominent in Honolulu grocery stores yet 
absent from hotel restaurant menus.33 
:LWKLQDIHZ\HDUVWKHWRXULVPLQGXVWU\KDGEHJXQWRSXW6XWWRQ¶VDGYLFHLQWR
SUDFWLFH7KLVZDVSDUWO\GULYHQE\SHUFHLYHGPDUNHWGHPDQGV+DZDLµLDFFRUGLQJWRWKH
Visitors Bureau, haGPXFKWRRIIHULQWHUPVRIµeating, drinking, loafing, relaxing, 
recreational sporting, and enjoyment of beautiful scenery and equable climate.¶34 But this 
was not enough. While the islands had made great advances in securing a reliable base of 
visitors from the West Coast, the tourism industry had its eye on all American consumers, 
DQGLQSDUWLFXODUWKHOXFUDWLYH(DVW&RDVWPDUNHW$VDUHVXOW+DZDLµLZDVLQFRPSHWLWLRQ
with other scenic warm-weather destinations, from Florida to the Bahamas, that had 
geographical proximity on their side and often spent more government funds on tourism 
promotion.35 
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Lack of adequate funding for tourism promotion was only part of the problem, 
however. The Visitors Bureau believed that the content of tourism marketing and of 
touristic experience itself were just as important, if not more so. Noting that the tourism 
induVWU\RYHUVDZWKHSURGXFWLRQRIµa single intangible product²³YLVLWRUVDWLVIDFWLRQV´¶ 
WKH9LVLWRUV%XUHDXZDUQHGWKDW+DZDLµLPXVW find a way to distinguish the µLQWDQJLEOH¶ 
TXDOLWLHVRID+DZDLµLYDFDWLRQLILWZDQWHGWRGUDZWRXULVWVIURPRWKHUGHVWLQDWLRQDUHDV
Increasingly in the post-statehood years, visitor satisfaction was believed to hinge on 
providing visitors with positive racial experiences. Against the background of an 
H[SDQGLQJIRUHLJQPDUNHWIRU$PHULFDQWRXULVWVWKH+DZDLµLWRXULVPLQGXVWU\VDZULYDOV
not only in other tropical vacationlands, but also the whole of Western Europe, which in 
the postwar years had become the most popular overseas leisure destination for 
Americans. According to a 1961 survey of American tourists who had chosen to visit 
SODFHVRWKHUWKDQ+DZDLµLDURXQGKDOIKDGJRQHWR(XURSHLQVWHDG7KLVZDVWKH9LVLWRUV
BureaXVXUPLVHGEHFDXVH(XURSHKDGµLQWHOOHFWXDO-FXOWXUDO¶ appeal²unlike +DZDLµL
ZKRVHUHSXWDWLRQDVDµVHQVXRXVSDUDGLVH¶ had obscured its more substantive attributes. 
µThe need for self-improvement, for cultural development, for widening of intellectual 
horizons, is a strong one, and appears to be the powerful magnet drawing visitors to 
(XURSH¶ the survey concluded. ,QRUGHUIRU+DZDLµLWRUHDOL]HWKHµrich potential in this 
QHJOHFWHGDUHD¶ it must GRDEHWWHUMRERIVHOOLQJWKHµunique diversity and intermingling 
RIUDFHVDQGFXOWXUHV¶ to potential tourists.36 
To that end, the tourism industry set out to entice visitors with the promise that a 
+DZDLµLYDFDWLRQFRQVLVWHGRIQRWRQO\VXQVDQGDQGIUXLW\FRFNWDLOVEXWDOLIH-changing 
HQFRXQWHUZLWKERWKWKHLVODQGV¶UDFLDOGLIIHUHQFHDQGWKHLUFXOWXUHRIHWKQLFKDrmony. 
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7RXULVWVZHUHXUJHGWRFRPHWR+DZDLµLDQGLPPHUVHWKHPVHOYHVLQWKHJORZRIWKH
µ$ORKD6SLULW¶ DFRQFHSWWKDWLQWKHWRXULVPLQGXVWU\¶VSKUDVLQJFDOOHGXSDYLVLRQRI
social amity, ethnic spectacle, and general well being all at once. It was a term that had 
been used by the tourism industry before statehood, but usually as a vague reference to 
Polynesian hospitality and WKHIULHQGOLQHVVRI+DZDLµL¶Vµlocal color¶ rather than a more 
layered invocation of the ideal of racial liberal liberalism.37 In the period after statehood, 
the Aloha Spirit acquired new meaning as it came to refer to broader social and political 
GLVFRXUVHVWKDWHPSKDVL]HG+DZDLµL¶VXQLTXHVWDWXVDVDPXOWLHWKQLF$PHULFDQVWDWHLQWKH
heart of the Pacific. 
Reverend Abraham Akaka, aUJXDEO\WKHPRVWIDPRXV+DZDLµLFOHUJ\PDQRIKLV
time, offered an extended description of the Aloha Spirit in 1966 that reflected common 
usage of the term in the post-statehood era. To mainlanGHUVZKRZRQGHUHGµhow it is that 
here people of such divergent cultures can thrive ZLWKRXWKRVWLOLW\RUSUHMXGLFH¶ he 
explained that this harmony derived from the Aloha Spirit: 
Those of us who hold this theory believe God designed these Islands for 
immigrants. Everyone here, from the members of the oldest Hawaiian 
IDPLOLHVWRWKHYLVLWRUVGLVHPEDUNLQJIURPSODQHVWRGD\DUHLPPLJUDQWV«
While each immigrant group brought something of its native culture to 
Hawaii, it also adopted a way of life from the Hawaiians. It absorbed what 
ZHFDOOWKHµ$ORKD6SLULW¶²the friendliness, humbleness of the 
+DZDLLDQV«>,@WGRHVQRWWDNHWKHQHZFRPHUORQJWROHDUQWKDWWKHUHLVD
GHHSHUPHDQLQJWRµDORKD¶²kindness and graciousness, love and 
 14 
XQGHUVWDQGLQJ<HWWKHµ$ORKD6SLULW¶LVQRWVRPething we of the Islands 
wish to retain only for ourselves. We offer it to the world.38 
$NDND¶VDFFRXQWRIWKH$ORKD6SLULWFRXOGKDYHFRPSULVHGDFKXUFKVHUPRQ,QGHHGLW
likely started out as one. And so it is telling that this particular passage appeared not in a 
VHUPRQEXWLQVLGHWKHSDJHVRI8QLWHG$LUOLQHV¶PDJD]LQH7KHXVHRIORIW\PHVVDJHVLQ
WKHVHUYLFHRIVHOOLQJ+DZDLµLZDVDFRQVLVWHQWWKHPHLQWRXULVPOLWHUDWXUH7KH9LVLWRUV
Bureau ofteQVRXJKWWRSRUWUD\+DZDLµLDVµmore than a pretty place¶ in its effort to reach 
those sophisticated tourists who might be considering other destinations with more 
µLQWHOOHFWXDO-FXOWXUDO¶ cachet.  
In doing so, the tourism industry worked to ensure that American tourists to 
+DZDLµLFRXOGIHHOYLUWXRXVLQWKHLUFhoice of vacation destination²without any exposure 
WR+DZDLµL¶VWURXEOHGUDFLDOKLVWRU\RU$PHULFDQFRQTXHVWRYHU1DWLYH+DZDLLDQV
7RXULVWLFUHIHUHQFHVWRWKH$ORKD6SLULWKHOSHGWRQRUPDOL]H+DZDLµL¶VUHODWLRQVKLSWRWKH
U.S. by reviving colonialist tropes, in which Native Hawaiians welcomed white 
American settlers, and coupling them with the postwar narrative of the U.S. as a nation of 
immigrants.39 6XFKHYRFDWLRQVRIWKH$ORKD6SLULWVXJJHVWHGERWKDVHQVHRI+DZDLµL¶V
exceptionalism and its representativeness of American pluralism. While tourism literature 
WHQGHGWRWUDFHPXFKRI+DZDLµL¶VFXOWXUHWRQDWLYHRULJLQVLWVLPXOWDQHRXVO\DQG
contradictorily, conceived of Hawaiians as a slice in a colourful multiethnic pie that also 
included Japanese, ChinesH)LOLSLQRDQGRWKHU$VLDQVLQ+DZDLµL(YHQ$NDNDWKRXJK
singling out Native Hawaiians as inventors of the Aloha Spirit and the original settlers of 
the islands, nonetheless situated them as one immigrant group among many. At a time 
when white AmericanVZHUHµGLVFRYHULQJ¶ their own family ancestries²a movement 
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endorsed by Congress through the Ethnic Heritage Studies Act of 1972²+DZDLµLRIIHUHG
an exotic mirror version of this mainland ethnic revival.40 
In another melding of sales and seriousness, Governor John Burns used an 
advertorial in the New York Times LQWRXUJH$PHULFDQLQYHVWRUVVHH+DZDLµLZLWK
its booming tourism-based economy, as the vanguard of a new Pacific era. Flanked by 
colour photographs of pristine white-sand beaches, the Waikiki skyline, and lei-wearing 
FKLOGUHQUHSUHVHQWLQJDµhappy PL[WXUHRIUDFHVDQGFXOWXUHV¶ %XUQV¶VPHVVDJHVXJJHVWHG
WKDW+DZDLµLRIIHUHGDQRWMXVWHVFDSHEXWVROXWLRQVWRWKHVHHPLQJO\LQVXUPRXQWDEOH
problems that arose from modern life. While Americans are µare faced with the disruption 
of Viet Nam, the enigma of Communist China, WKHXQFHUWDLQWLHVRI,QGRQHVLD¶DQGDUH
µnot quite prepared tRFRSHZLWKWKHVHQHZSUREOHPV¶%XUQVVDLGµthe people of Hawaii, 
proud of their role in the American experience and of their cosmopolitan heritage, are 
oriented in their thinking to meet [these] challenges.¶41 %XUQV¶VRSHQLQJPHVVDJHWKHUHE\
framed the rest of the 36-SDJHVXSSOHPHQWPXFKRIZKLFKZDVGHYRWHGWR+DZDLµL
tourism. In doing so, it demonstrated the efforts of the state to yoke the pressing task of 
global racial progress with capitalist self-promotion.  
 Most materials produced by the tourism industry were less heavy-handed in their 
SURPRWLRQRI+DZDLµLDVDPXOWLHWKQLFSDUDGLVH7KHWRQHRID9LVLWRUV%ureau 
adYHUWLVHPHQWWRVHOO+DZDLµLDVµPRUHWKDQDSUHWW\SODFH¶ straddled the line between 
high-minded and frivolous. Based on researcKVKRZLQJWKDWYLVLWRUVFUDYHGµDVHQVHRI
LQYROYHPHQW¶ the ad promised tourists that they could acquire both new cultural 
knowledge and a pleasure-filled holiday if they came to the islands. ViVLWLQJ+DZDLµLZDV
DFKDQFHWRµsee the OrieQW$QG0LFURQHVLD$QG(XURSH¶,WZDVµalmost like taking an 
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internatioQDOWRXURQVL[LVODQGV¶ %XWOHVWSRWHQWLDOWRXULVWVEHLQWLPLGDWHGE\+DZDLµL¶V
foreign atmospheUHWKHDGUHPLQGHGWKHPWKDWµmost of the people yRX¶OOPHHWVSHDN
\RXUODQJXDJH¶ In a place where foreign ways were filtered through an American idiom, 
one could enjR\DGYHQWXUHZLWKRXWH[HUWLRQµYou can order a Portuguese breakfast or an 
,QGRQHVLDQEDQTXHWZLWKRXWFRQVXOWLQJDGLFWLRQDU\«2XUPL[HG-up Hawaiian heritage 
presents some odd little surprises. Go to a ball game and you can order a hot dog²or a 
VWHDPLQJERZORIILVKVRXS¶ As more Americans were traveling abroad²not just to 
Europe but to Asia, Latin AmeULFDDQGRWKHUUHJLRQVRIWKHµ7KLUG:RUOG¶²the Visitors 
%XUHDXFODLPHGWKDW+DZDLµLPLJKWVHUYHDVDPLFURFRVPRIDOOWKLQJVIRUHLJQµ,Q
HawaiL¶WKHDGVDLGµ\RX¶OOILQGRXWZKDWLW¶VOLNHWRVSHDNLQDGLIIHUHQWODQJXDJH
worship in a different church, even lLYHLQDGLIIHUHQWFRORUHGVNLQ¶²all, presumably, 
without requiring any foreign language proficiency or ponderous soul-searching.42 
 As tKHDERYHDGVXJJHVWVWKHWRXULVPLQGXVWU\RIWHQVRXJKWWRGHSLFW+DZDLµLDV
both a place RIGLVWLQFWHWKQLFLWLHVDQGRIµPL[HG-XS¶ Americanized culture. At the same 
time that the Visitors Bureau was sponsoring ethnic pageants, such as the Cherry 
Blossom Festival and Fiesta Filipina, that delineated cultural identity, it also worked to 
FUDIWDSRUWUDLWRI+DZDLµLDVDVRFLHW\WKDWKDGWUDQVFHQGHGROGLGHDVRIUDFHDQG
HWKQLFLW\:KLOHWKLVFRQWUDGLFWRU\UHSUHVHQWDWLRQRI+DZDLµLVSRNHWRWKHFRPSOH[UHDOLWy 
of negotiating identity in the postwar period, on another level it reflected an attempt to 
KHGJHRQWKHTXHVWLRQRIUDFH:DVWKH+DZDLµLWRXULVPLQGXVWU\LQWKHEXVLQHVVRIVHOOLQJ
racial difference or racial transcendence? Without any apparent thought given to the 
difference between the two, it unabashedly worked to sell both. 
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 This strategy was exemplified by a campaign launched by the Visitors Bureau in 
the late-VWLWOHGµ7KH*ROGHQ3HRSOHRI3DUDGLVH¶DQGDWWKHWLPHGHHPHGWREHµthe 
most ambitious marketing campaign ever devised to promote travel to the 50th State.¶43 
Driven by markeWFRQFHUQVLWZDVLQWHQGHGWRµeven out the seasonal peaks and valleys of 
YLVLWRUIORZLQWRWKH6WDWH¶ and counteract what the Visitors Bureau saw as negative press 
reSRUWVWKDWZHUHWRRIRFXVHGRQµhigh-rise Waikiki.¶44 Along with a 16-page print media 
insert expected to reach 5.7 million mainland homes, the campaign included other 
promotional tie-ins, including partnerships with Sunset WRVHOO+DZDLµLIRRGVLQPDMRU
West Coast supermarkets, and with Vogue, which would coordinate merchandising of 
+DZDLµLIDVKLRQVDWGHSDUWPHQWVWRUHVLQPHWURSROLWDQDUHDV 
 The campaign implicitly referred to JDPHV0LFKHQHU¶VFRQFHSWRIWKHµ*ROGHQ
0DQ¶ a figure representing the fuWXUHRI+DZDLµLDQGRIWKH8QLWHG6WDWHVLQHawaii, a 
novel that encapsulated the optimism of mid-century racial liberalism. Michener, among 
RWKHUµPLGGOHEURZLQWHOOHFWXDOV¶ liberal activists, and policymakers, presented Americans 
with a national narrative of social progress, one in which Jim Crow and laws barring 
Asians from citizenship were historical aberrations²sins against a foundational national 
ideology of inclusion and equality.45 In the years leading up to passage of civil rights acts 
of the mid-1960s, many middle-class northern whites subscribed to this hopeful image of 
an America that would solve the problem of race by eliminating legal discrimination and 
individual prejudice. They also undoubtedly contributed to the astonishing success of 
Hawaii, DPDLQVWD\RIERRNFOXEVWKDWWRSSHGRXWDWQHDUO\SDJHV,Q+DZDLµL
Michener suggested, the promise of American democracy was already being fulfilled. 
7KRXJK+DZDLµL was not altogether free of racial prejudice, it was a land where people of 
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different races were learning to get along²and where people of Asian descent whose 
parents had toiled on plantations were moving into the middle class and into positions of 
political power. 
 Michener, not coincidentally, was also one of the most prominent boosters of both 
statehood and +DZDLµLWRXULVPZKLFKtogether he viewed as part of the larger effort to 
WUDQVIRUPWKHLVODQGVLQWRDµEULGJHWR$VLD¶WKDWFRXOGDLG86foreign relations in the 
Pacific. He published scores of articles in popular magazines like /LIH5HDGHU¶V'LJHVW
and Look extolling the geopolitical, economic, and recreational benefits of strengthening 
WKHERQGEHWZHHQ+DZDLµLDQGWKH86PDLQODQGHe also exerted his sway in more 
rarefied quarters. In a speech before the Civil Aeronautics Board shortly after statehood 
in 1959, Michener spoke on behalf of Hawaiian Airlines and called for the expansion of 
trans-Pacific aviation routes, which were then dominated by Pan-$P+DZDLµL0LFKHQHU
insistedµcan function as the western frontier of the United States, the gateway between 
WKH2ULHQWDQGWKHPDLQODQG¶%XWWRXULVPmust be amplified for this promise to be 
realized. Speaking as a resident of the islands, MicheQHULQVLVWHGWKDW+DZDLµL¶VµYLWDOUROH
LQWKH3DFLILF¶ZDVSRVVLEOHµonly if aviation increases even faster than our population, 
faster than our investments, and I would say faster than our development of hotel 
URRPV¶46 
0LFKHQHUVXJJHVWHGWKDW+DZDLµLwith a burgeoning visitor industry, could 
produce a nation of cosmopolitans ready to serve U.S. interests. This cosmopolitan ideal 
was personified by the µ*ROGHQ0DQ¶DILJXUHMichener introduced at the end of Hawaii. 
Representing a typical resident of mid-FHQWXU\+DZDLµL, the Golden Man was µinfluenced 
by both the west and the east, a man at home in either the business councils of New York 
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or the philosophical retreats of Kyoto, a man wholly modern and American yet in tune 
with the ancient and the OrientaO¶ Michener himself likely got the idea for the Golden 
Man from journalist Clifford Gessler, who in 193FDOOHGWKHSHRSOHRI+DZDLµLµthe 
JROGHQUDFHWKHQHZSHRSOH¶ and from the work of interwar sociologists²many of them 
students of the University of &KLFDJR¶V5REHrt Park²who argued that race mixing was 
in fact producing positive biological and social results, with pHRSOHLQ+DZDLµLIRUJLQJD
new race.47 Michener played down the racial implications of the Golden Man, insisting 
the concept was not based on physical colouring GXHWRµUDFLDOLQWHUPL[WXUHV¶LQ+DZDLµL
EXWZDVLQVWHDGµa product of the mind.¶48 ,QGHHGWKHQRYHO¶VKDROHQDUUDWRULGHQWLILHV
himself as one of the Golden Men. 
It was the audience for Hawaii²educated, liberal, middle-class whites²who the 
9LVLWRUV%XUHDXZDVWDUJHWLQJZKHQLWVRXJKWWRVHOO+DZDLµLRQWKHEDVLVRILWV
µLQWHOOHFWXDO-FXOWXUDO¶ appeal. Its Golden People campaign, however, appeared to reject 
0LFKHQHU¶VQRWLRQWKDWUDFHFRXOGVRPHKow be transcended. Instead, it played up the 
racial and ethnic differences of²and among²SHRSOHLQ+DZDLµL7KHWH[WRIWKH*ROGHQ
People campaign was accompanied by photographs of Chinese temples, marching luau 
dancers, and Japanese women parading in traditional dUHVVDQGGHVFULEHG+DZDLµLDVµD
IHVWLYHODQG¶ where one woXOGEHLPPHUVHGLQDSDUDGHRIµmasks, firecrackers and multi-
OLQJXDOFKDQWLQJV¶(YHQDVWKHWHUPµ*ROGHQ3HRSOH¶ signalled racial blending, the 
substance of the ad²with lines VXFKDVµwe have created a montage of minorities, a 
ERXQW\RIFXOWXUHV¶DQGµwe move daily in an extraordinary spectrum of colors and 
IHHOLQJV¶²LPSOLHGWKDW+DZDLµL¶VG\QDPLVPOD\QRWRQO\LQWKHHODERUDWLRQRIFXOWXUDO
differences, but in their dramatic juxtaposition.49  
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Notably, the Golden People campaign did not include whites in this montage, 
VXJJHVWLQJWKDWKDROHFXOWXUHZDVQRWSDUWRIWKHHQWHUWDLQPHQW+DZDLµLKDGWRRIIHU%\
WXUQLQJ+DZDLµL¶VHWKQLFJURXSVLQWRDVSHFWDFOHIRUDZKLWHDXGLHQFHWKH*ROGHQ3HRSle 
campaign recalled earlier examples of white consumption of racial difference at places 
VXFKDVZRUOG¶VIDLUVEODFNQLJKWFOXEVRUKXODVKRZVZKHUHSHUIRUPHUVZHUHH[SHFWHGWR
display their primitivism. But the broader social and cultural context of this consumption 
of difference had changed during the postwar era. While Michener and other liberal 
leaders were urging Americans to abandon racial prejudice DQGHPEUDFH+DZDLµLDVD
U.S. stateWKH+DZDLµLYLVLWRULQGXVWU\of the jet age was inviting white tourists to 
SXEOLFO\DIILUPWKHLUDGPLUDWLRQRIRWKHUFXOWXUDOWUDGLWLRQVLQWKHFRQWH[WRI+DZDLµL¶V
post-statehood society, where multiracial cooperation was equated with modernity. 
But the Golden People campaign, launched a decade after the publication of 
Hawaii, was also appealing to white racial liberalism at a moment when it was under 
intense strain. By the late-1960s, as de jure civil rights reform proved insufficient for 
overturning centuries of oppression, many northern whites had begun to recoil from black 
DFWLYLVWV¶DWWDFNVRQHFRQRPLFLQHTXDOLW\DQGVHJUHJDWLRQLQQRUWKHUQFLWLHV50 Speaking to 
this unrHVW*RYHUQRU%XUQVQRWHGWKDWµHawaii has not been racked with the civil 
disturbances that many of the less fortunate states have been undergoing,¶DWWULEXWLQJWKLV
WRµthe manner in which the multi-racial people of Hawaii live and work together.¶51 
Meanwhile, as African Americans continued to demand social justice, Asian Americans 
were increasinJO\LGHQWLILHGDVWKHQDWLRQ¶VµPRGHOPLQRULW\¶ in terms that sought to 
distinguish them from blacks, notably their social conservatism and class mobility. Asian 
$PHULFDQVLQ+DZDLµLZHUHRIWHQKHOGXSDVSULPHH[DPSOHVRIWKHLGHDWKDWUDFLDO
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minorities could achieve success without political strife.52 In this context, the safe 
PXOWLFXOWXUDOLVPSUHVHQWHGLQWKH*ROGHQ3HRSOHFDPSDLJQVXJJHVWHGWKDW+DZDLµLPLJKW
serve as a respite from the racial discord on the mainland²and as a way for white 
tourists to prove their lack of prejudice in the face of increasingly radical critiques of 
inequality. At the same time, however, the language of multiculturalism obscured the 
UDFLDODQGFODVVSULYLOHJHWKDWHQDEOHGVRPDQ\PDLQODQGWRXULVWVWRWUDYHOWR+DZDLµL
where non-white service workers would help to affirm their racial liberalism. 
 %XW+DZDLµLZDVQRWPHUHO\DVWDJHIRUSHUIRUPLQJUDFLDOWROHUDQFH The tourism 
industry also held out the possibility that visitors might be transformed by their 
H[SHULHQFHRIUDFLDORWKHUQHVVLQ+DZDLµL)URPLWVYHU\EHJLQQLQJDV:LOOiam Leach 
DUJXHVPRGHUQFDSLWDOLVPKDVVRXJKWWRERWKPDQXIDFWXUHDQGKDUQHVVFRQVXPHUV¶
impulse for personal expression through novel experiences.53 But, if modern capitalism 
calls for acquisitive boundary-crossing, certain boundaries are nonetheless more 
QDYLJDEOHWKDQRWKHUVDWVSHFLILFWHPSRUDOPRPHQWVDQGLQGLVWLQFWSODFHV,Q+DZDLµLLQ
the two decades following statehood, the boundaries consumers were entreated to cross 
were racial. Drawing on 1960s advertising discourses that Thomas Frank identifies as 
µKLSFRQVXPHULVP¶ WRXULVPOLWHUDWXUHVXJJHVWHGWKDWYLVLWRUVWRPXOWLUDFLDO+DZDLµLFRXOG
become more free-spirited, cool, and likeable in their everyday lives.54 
1RWVXUSULVLQJO\JLYHQ+DZDLµL¶VUHSXWDWLRQDVDVLWHRILQWHUUDFLDOVH[WRXULVP
boosters often hinted at the possibilities for sexual experimentation. A 1972 article in the 
Hawaiian Airlines in-IOLJKWPDJD]LQHE\ORFDO+DZDLµLQRYHOLVW6FRWW6WRQHFODLPHGWKDW
the islands represented the vanguard of the sexual revolution. Younger tourists, he wrote, 
µhave brought their own sense of freedom to the Islands¶ZKHUHWKH\ZRXOGILQG that, 
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µthere just DUHQ¶WPDQ\XSWLJKW+DZDLLDQV¶ Male visitors open to new experiences²and 
PHQZHUHFOHDUO\6WRQH¶Vintended audience²ZRXOGILQGDµPDUYHORXVODFNRIELJRWU\¶ in 
+DZDLµLDQGPLJKWHYHQZLQGXSPDUU\LQJDQLVODQGHUMainland women, too, exhibited 
µDQHZ-IRXQGIUHHGRP¶ZKLOHRQD+DZDLµLKROLGD\µThey will be using as much 
Hawaiian slang as they can muster and talking knowledgeably about The Point After and 
the Kamaaina Bar and the Top of the Ilikai. They will be trying, for the first time, 
malasadas and saimin and char siu, and they will EHGLJJLQJHYHU\PRPHQWRILW¶ Stone 
even suggested mainland women could become less white as they exposed themselves to 
WKHGD]]OLQJ+DZDLLDQVXQµin a matter of days they will be suffused with the glow that 
comes from both a tan and a newfound confidence.¶55 
7KHWRXULVPLQGXVWU\¶VFRD[LQJRIYLVLWRUVWRIUHHWKHPVHOYHVE\HPEUDFLQJ
+DZDLµL¶VUDFLDOOD[LW\HFKRHG1RUPDQ0DLOHU¶VLQYLWDWLRQWRZKLWHVRFLHW\LQµ7KH:KLWH
1HJUR¶WRWKURZRIIµthe inefficient and often antiquatHGQHUYRXVFLUFXLWVRIWKHSDVW¶ by 
adopting black culture.56 But while Mailer located the power of such racial appropriation 
in its transgressiveness and the appeal of EODFNOLIHLQLWVSUHFDULRXVµSV\FKRSDWKLF¶ 
YDOHQFHWKH+DZDLµLWRXULVPLQGXVWU\DLPHGWRSRLQWFRQVXPHUVWRDPLGGOHURDGRIVDIH
experimentation. The racial and ethnic differences mainlanders would experience in 
+DZDLµLZHUHPHDQt to be exciting rather than threatening. 
 +DZDLµLERRVWHUVVRXJKWWRVHOOWKHQHZVWDWHWRDOO$PHULFDQVHYHQWKRVHZKR
might never make it to the islands. American consumer culture in the post-statehood era 
RIIHUHGDKRVWRI+DZDLµL-themed commodities. Perhaps the most popular means of 
recreating the Aloha Spirit on the mainland was the amateur luau. In the 1960s and 1970s 
scores of cookbooks, grocery store promotions, magazine articles, and advertisements 
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urgeGPDLQODQGHUVWRHPEDUNRQWKHµGHOLFLRXVDGYHQWXUH¶ that luaus offered.57 The 
PDLQODQGOXDXOLNHWKH+DZDLµLYDFDWLRQLWVRXJKWWRHPXODWHZDVPDUNHWHGDVDPHGLXP
for personal transformation, one that could make its participants more worldly, relaxed, 
and sophisticated. At the same time, luaus helped to cement the link between the spread 
RI+DZDLµL¶VFXOWXUHDQGLWVFRPPRGLILFDWLRQ 
 The constellation of sights, sounds, smells, and tastes made these luaus perhaps 
the most immersive of Hawaiian consumer experiences outside of a trip to the islands. 
/LNHWKH+DZDLµLYDFDWLRQWKHPDLQODQGOXDXGHPDQGHGDORWRIZRUNWR produce the 
casual mood that was supposedly its hallmark. According to a Dole luau instructional 
ERRNOHWIURPWRFUHDWHDµrelaxed DWPRVSKHUH¶WKHHYHQWZRXOGUHTXLUHµDQ
abundDQFHRIIRRG¶DORQJZLWKµdecorations and cRVWXPHVLQWKHWURSLFDOPDQQHU¶WKH
FUDFNOHRIURDVWLQJµsuckliQJSLJ«RUPRUHRIWHQSRUNORLQ¶DWDEOHµset with a bamboo or 
tatami mat, and ti leaves, if availabOH¶DQGµgreen plants or foliage massed at the back of 
WKHEXIIHWWDEOH¶ The menu should begin with a selection of tropical cocktails and pupu 
appetizers followed by at least one fish and several meat dishes, and should be finished 
with a dessert buffet. All these elemHQWVWRJHWKHUZRXOGIDFLOLWDWHµthe bountiful feeling a 
Luau always gives²filled with laughter, light-heartedness, and plenty for all.¶58 
To aid the sale of the Dole canned pineapples that were a key ingredient in several 
luau dishes, Dole offered a catalogue RIµlXDXNLWV¶ complete with poly leis, plastic hair 
flowers, tiki gods, and crepe-paper pineapples.59 As part of the larger luau reenactment 
that Dole and others were packaging and selling, the kits represented an attempt to distil 
+DZDLµL²DQGDOOWKHPHDQLQJVWKDWWKH+DZDLµLVLJQLILer evoked²into commodities that 
PDGHWDQJLEOHWKH+DZDLµLWRXULVPH[SHULHQFH$WWKHVDPHWLPHVXFKWDQJLEOH
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FRPPRGLWLHVPDGH+DZDLµLWRXULVPDFFHVVLEOHWRPRUH$PHULFDQV7KHNLQGVRI
FKDUDFWHUFKDQJHVWKDWDQDXWKHQWLF+DZDLµLKROLGD\ZDVVDLGWRLQFXUwere now made 
possible and affordable by way of the commodities necessary for a successful luau. 
$FFRUGLQJWRWKHLUSDUWLVDQVOXDXVDQG+DZDLµL-inspired food might go beyond 
inducing a temporary feeling of light-KHDUWHGQHVVDQGFRXOGµEHFRPHDZD\RIOLIH¶WKDW
µopens the mind, and, more important, the palate to different tastes, cooking techniques, 
to cultures and the SHRSOH>RI+DZDLµL@WKHPVHOYHV¶ &RRNERRNDXWKRUDQG+DZDLµL
resident Elizabeth Ahn Toupin entreated her audience to embrace the unfamiliar. 
+DZDLµL-style cooking, she suggested, was more than the sum of its ingredients. Rather, 
the acts of cooking and eating could tap feelings of empathy and tolerance, catalysing a 
new worlGYLHZµThis memorable encounter [with the food RI+DZDLµL] can only enrich 
RQH¶VOLIH¶VKHZURWHµfor preparing and feasting the various cuisines is a way of 
experieQFLQJOLIHDVDQRWKHUOLYHVLW¶ Taste, she suggested, could even offer a lesson in 
world history. Cooking LQ+DZDLµLE\µdrawing the best from each [ethnic] group and 
FRPELQLQJWKHPH[SHUWO\¶ ZDVDVHQVRU\PDQLIHVWDWLRQRIQRWRQO\+DZDLµL¶VPL[HG
VRFLHW\EXWRIODUJHUJOREDOSURFHVVHV7KHIRRGRI+DZDLµLVKHZURWHUHSUHVHQWHGWKH
legacies of modern migration²by cooking and eating it one was calling up µthe history 
of the culinary arts of the Orient and the Pacific, transported in seed and memory, 
modified by tropical lands and streamlined by jets, electric kitchens and appliances.¶60 
 7KHQRWLRQRI+DZDLµL¶VFXOWXUHDVYHKLFOHIRUSHUVRQDOWUDQVIRUPDWLRn also 
VXIIXVHGWKHOLWHUDWXUHRI+DZDLµL¶VIDVKLRQLQGXVWU\ZKLFKZDVFORVHO\OLQNHGWRWRXULVP
7KHJDUPHQWLQGXVWU\GHVFULEHGPDLQODQGHUV¶GLVFRYHU\RI+DZDLµLIDVKLRQDVD
revelation²a rejection of conformity anGFRQILQHPHQWWKDWLQDXJXUDWHGµa fashion shot 
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heard round the world¶ While men were DWWUDFWHGWRWKH$ORKDVKLUW¶Vµrelaxed casualness, 
LWVJD\JDXG\SHUVRQDOLW\¶ ZRPHQDIWHUDUULYLQJLQ+DZDLµLDQGUHDOL]LQJWKH\FRXOGµzip 
off thHLUJLUGOHV¶LPPHGLDWHO\µleaped into¶ muumuus, µgiggled a bit when they made 
their first self-conscious appearance, and then relaxed as they saw how they melted into 
WKH:DLNLNLVFHQH¶ With statehood, the fashion industry began to produce a wider range 
RIPHUFKDQGLVHDQGE\DSSDUHOFRQVWLWXWHGWKHLVODQGV¶ third largest export²an 
H[SDQVLRQWKDWZDVDLGHGE\VXSSRUWIURPWKHVWDWHIRUD+DZDLµLIDVKLRQJXLOGDVZHOODV
large-scale tie-in partnerships with mainland department stores, malls, and magazines.61 
 7KHVXFFHVVRI+DZDLµLIDVKLRQZDVDWWULEXWHGWRLWVHPSKDVLVRQcolour and 
comfort, which in turn reflected the ethnic diversity and social laxity that were said to 
FKDUDFWHUL]H+DZDLµL¶VVRFLHW\²qualities that mainlanders were supposedly embracing 
themseOYHVµOur colors, our styles are now emulated all over the world¶ a 1966 
promotion claimed. µThe whole world is moving toward a more casual way of life, and 
since that is what Hawaii has always stoRGIRULWLVPRYLQJWRZDUGXV¶ The ethnic 
backgrounds oISHRSOHLQ+DZDLµLQRWRQO\GHWHUPLQHGWKHTXDOLW\RIWKHJDUPHQWVDV
most garment workers were of Asian dHVFHQWDQGWKHUHIRUHFDPHIURPµa strong tradition 
IRUSDWLHQWSDLQVWDNLQJZRUN¶ (WKQLFLW\DOVRLQIRUPHGWKHORRNRI+DZDLµL¶VIDVKLRn, 
which was pURGXFHGRXWRIDµcRVPRSROLWDQSRWSRXUUL¶WKDWIRUPHGµthe strong, rich broth 
which nourishes Island styling.¶62 
 +DZDLµLIDVKLRQERRVWHUVLQVLVWHGWKDWWKHJDUPHQWVRIWKHSRVW-statehood era went 
beyond the Aloha shirts and muumuus popularized in the 1950s. Island clothing was now 
the requisite attire for the modern, jet-VHWWLQJZRPDQµlifestyles have changed. Jets take 
us within hours, to the sun. Times are relaxed. Emily Post is simply a nice old lady, no 
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longer the czarina of behavioU¶ The stodgy fashion houses of Paris, New York, and 
5RPHDVNHGZRPHQWRµEHKDSS\LQEDVLFEODFN¶ By contrast, +DZDLµL¶VDSSDUHODSSHDOHG
WRµyouth, truWKDQGWKHSXUVXLWRIKDSSLQHVV¶ through use of colourµWith its multihued 
prints and relaxed stylinJ¶WKH+DZDLµLORRN µsuits a new age. It is contemporary. It is 
now.¶63 
 The Vogue tie-in that accompanied the Golden People campaign offered 
American women garments that drew on the themes of colour DQGFRPIRUWWKDW+DZDLµL¶V
fashion industry claimed as its birthright. Ads DSSHDOHGWRFRQVXPHUVZLWKµunexpected 
color combinations. Unexpected color shapes. But with all the comfort and coolness 
you¶YHFRPHWRH[SHFWIURPFRWWRQ¶ They also invited mainland women to imagine 
themselves as racialized others. Vogue asserted that the Malia, an ankle-length pink, red, 
DQGZKLWHVKLIWµseeV\RXDVD3RO\QHVLDQSULQFHVV¶ while the Baba Kea, an A-line green 
and blue mLQLGUHVVZRXOGKHOSZRPHQJRµQDWLYH¶ZLWKµan island print that remains true 
to its primitive oriJLQDOLW\¶:LWKORRNVµdesigned to assert [their] vivid beauty under the 
most glaring sXQ¶ these were clothes created and marketed with the traveling woman in 
mind. Or at least the woman who longed to travel. But even as it evoked the freedoms 
associated with the jet age, the rhetorical emphasis on casualness and comfort could also 
obscure the more restricting aspects of some modern Hawaiian garments. Whereas 
PXXPXXVZHUHQRWDEOHIRUWKHLUODFNRIVWUXFWXUH9RJXH¶V.DKDODSDQW set was designed  
µto emphasize a trim waist, to discipline a curved hip.¶64 Such language suggests that the 
self-OLEHUDWLRQSURPLVHGE\+DZDLµLIDVKLRQZDVboth limited by long-standing gender 
norms and informed by market forces that were themselves both liberating and 
disciplining. 
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Perhaps the most significant market force shaping that discourse was jet travel. 
The introduction in the 1950s of commercial jet aircraft made aviation accessible to 
middle-class Americans. As a symbol of high modernism and American technological 
prowess, aviation took hold in American popular culture, elaborating and legitimizing 
American postwar expansionism. And jXVWDVDYLDWLRQZDVµa powerful conduit for ideas 
DERXWWKHZRUOG¶ it was also a conduit for ideas about the self.65 The speed and 
anonymity associated with flying to newly accessible destinations contributed to the 
creation of a belief in self-reinvention through travel. As Christine Yano demonstrates in 
her study of Nisei Pan Am stewardesses who were based, not coincidentally, in Honolulu, 
IO\LQJJHQHUDWHGDµsense of pioneering previously uncharted waters of race, language, 
and culture.¶66 
But the mobilities associated with flying could also be disconcerting. The ease 
and passivity with which jet travellers careened through space recalled the hollowness 
IHOWE\-DFNVRQ/HDUV¶VERXUJHRLVDQWLPRGHUQLVWVLQWKHHDUO\WZHntieth century, when it 
VHHPHGµa weightless culture of material comfort and spiritual blandness was breeding 
weightless persons who longed for intense experience.¶67 For Roland Barthes, flying 
represented the incoherence of modern life, in which freedom and confinement could 
HPHUJHIURPWKHVDPHVRXUFHµ7KHMHW-PDQ¶ he wrotHHPERGLHGDSDUDGR[LQZKLFKµan 
excess of speed turns into repose.¶68 Airlines sought to disguise the tedium of such an 
eerily motionless condition by plying their passengers with tropical drinks, carefully 
DSSRUWLRQHGVHUYLQJVRIµ)LOHW0LJQRQ7HUL\DNL¶ and in-flight movies, all while 
suggHVWLQJWRWKHPWKHSURPLVHRIµLQWHQVHH[SHULHQFH¶ once the plane landed. 
But that intense experience²made up of intangibles such as personal encounters 
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and emotions²was informed by the same political economy that gave rise to the tangible 
commodities of in-flight movies and Hawaiian print pant sets. ,Q+DZDLµLWKHVHOOLQJRI
intense experience was increasingly rationalized as the glow of statehood waned. While 
airlines became increasingly reliant on their Hawaiian routes²driving a seemingly 
unstoppable hotel boom²the tourism industry could no longer rely on the euphoria 
surrounding statehood to draw enough visitors to meet the exponential growth in visitor 
facilities.69 But with the explosion in tourism came local resistance to it. To both facilitate 
and justify the pervasiveness of tourism, the state and the visitor industry worked to ease 
LWVLQWHJUDWLRQLQWRHYHU\GD\OLIHDQGWRVFKRRO+DZDLµL¶VSHRSOHRQLWVEHQHILWV
According to the Visitors Bureau, one of its key jobs was to spread the µgospel RIDORKD¶ 
not only among tourists, but, more importantly, aPRQJ+DZDLµLUHVLGHQWVZKRKDGµGLUHFW
FRQWDFW¶ with tourists.70 As a result, activities and practices that had once resided in a 
cultural sphere mostly independent of tourism were brought under the umbrella of the 
promotional state. 
A state resolution in 1965 dramatized this cultural restructuring. In directing the 
9LVLWRUV%XUHDXWRµWRSUHVHUYHDQGPDLQWDLQWKH³+DZDLLDQ6SLULWRI$ORKD,´¶ the 
OHJLVODWXUHVRXJKWWRFRPPRGLI\+DZDLµL¶VFXOWXUHDQGVWUHDPOLQe its production.71 
Increasingly, instead of the visitor industry tapping local culture to promote tourism, it 
took on the role of shaping local culture for touristic ends. For instance, whereas 
+DZDLµL¶VHWKQLFIHVWLYDOVSUHYLRXVO\KDGEHHQIXQGHGE\ORFDO communities, by 1967 
they were subsidized in whole or in part by the Visitors Bureau.72 Likewise, the Visitors 
Bureau began working with the Department of Education to develop educational 
programs whose goal was to inculcate the Aloha Spirit through the teDFKLQJRIµcustoms, 
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arts, crafts and cultures of our various ethnic groups which are an inseparable element of 
YLVLWRUVDWLVIDFWLRQ¶ ,QGHHGE\WKHVVWDWHZLGHFXUULFXODLQ+DZDLµLRIWHQHFKRHGWKH
themes of tourism marketing materials, with textbooks closely resembling guidebooks 
and lesson plans focused on preparing students to be tourism workers.73 
These changes were accompanied by a new rhetoric of systematization. Drawing 
RQ3HWHU'UXFNHU¶VV\VWHPV-based management theory, Visitors Bureau executive Mark 
Egan compared the state of +DZDLµLLQ66 to a corporation, with the visitor industry 
serving as its IXOFUXP7KLVPHDQWWKDWDQ\HIIRUWWRGHYHORS+DZDLµLWRXULVPZRXOG
necessariO\VXPPRQWKHSDUWLFLSDWLRQRIµeverybody and the total area of Hawaii and all 
of the other systems and sub-systems as they are inter-related.¶74 
 Within a decade of statehood, cracks in the system had begun to emerge. Despite 
9LVLWRUV%XUHDXHIIRUWVWRDFFOLPDWH+DZDLµLUHVLGHQWVWRWRXULVP¶VKHJHPRQ\WKH$ORKD
Spirit was showing signs of wear. This was of great concern to a statewide committee 
appointed by the Visitors Bureau, which LQDUHSRUWZRUULHGWKDWµan increasing 
population and number of visitors is eroding the spRQWDQHRXVH[SUHVVLRQVRI$ORKD¶ The 
solution proposed by the report was not to slow tourism growth, but rather to integrate 
WRXULVPSODQQLQJµin relation to the total environment²ERWKKXPDQDQGSK\VLFDO¶ while 
also fostering acquiescence to its inevitability. This could be achieved in part by making 
VXUHµour people [are] decently housed, properly educated, meaningfully employed, 
FXOWXUDOO\HQULFKHG¶²which tourism growth would help ensure. The committee thus took 
DQH[SDQVLYHYLHZRQWKHUROHRIWKHWRXULVPLQ+DZDLµL7KHVRFLDOSURJUDPRXWOLQHd in 
the report was one for ZKLFKWKHYLVLWRULQGXVWU\KDGµa desirably selfish, as well as a 
VHOIOHVVVWDNH¶ in achieving. Moreover, it had a particular responsibility in ensuring the 
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$ORKD6SLULW¶VGXUDELOLW\WKHUHSRUWFRQWLQXHGDVLt had helped consWUXFWLWµThe 
ZLGHVSUHDGXVHRIWKHZRUG³$ORKD´¶LWFODLPHGµcoincided with the building of 
+DZDLL¶VILUVWKRWHO.¶75  
 For all its high-minded rhetoric about social progress, the report also had a cynical 
take of the origins of the Aloha Spirit. While LWKDGµevolved in part in our Island society 
as a way of getting aORQJDVSDLQOHVVO\DVSRVVLEOH¶ it was also, the committee admitted, a 
contrivance²one µ³PDQXIDFWXUHG´WRVHUYHFRPPHUFLDOHQGV¶ Committee member 
7KRPDV+DPLOWRQIRUPHUSUHVLGHQWRIWKH8QLYHUVLW\RI+DZDLµLTXHVWLRQHGZKHWKHU
H[SUHVVLRQVRIWKH$ORKD6SLULWKDGDQ\FRUUHODWLRQWR+DZDLµL¶VVRFLHW\DWDOOVXJJHVWLQJ
thDWZKDWZDVPRUHLPSRUWDQWZDVµthe educational force of and the character change 
which is sometimes induced by role-SOD\LQJ¶ According to Hamilton, the Aloha Spirit 
was, at best, a highly effective artificial VRFLDOOXEULFDQWµ7KH³$ORKD6SLULW´ does make 
the gears of inter-DFWLRQPHVKPRUHVPRRWKO\¶+DPLOWRQVDLGµThus even if the impetus 
is artificial, it is more than possible that the individual will become habituated to the 
Aloha way.¶76 This view was endorsed by the Hawaiian Travel Industry Congress the 
following yeaUZKHQGHOHJDWHVDJUHHGWKDWµeven where [the Aloha Spirit] might be 
ersatz it is still an important lubricant in a gritty society and one worth preserving.¶77  
 +DZDLµL¶VSROLF\PDNHUVWKXVVHOI-FRQVFLRXVO\FKDPSLRQHGWKHWRXULVPLQGXVWU\¶V
practice RIZKDW'HDQ0DF&DQQHOOFDOOVµstaged authenticity.¶78 7KHSHRSOHRI+DZDLµL
were being asked to sell a market-WHVWHGLPLWDWLRQRI+DZDLµLVRFLHW\²and of themselves. 
1RORQJHUWKHVLJQDORI+DZDLµL¶VH[FHSWLRQDOLVPWKDW5HYHUHQG$NDNDH[WROOHGWKH
Aloha Spirit was increasingly seen as a mechanical display of feigned emotion whose 
origins were less divine than commercial. For the tourism industry, which relied on 
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+DZDLµL¶VFRVPRSROLWDQDQGZHOFRPLQJLPDJHWRVHOOYDFDWLRQVWKHWDVNRIµKDELWXDWLQJ¶ 
+DZDLµL¶VSHRSOHWRWKH$ORKD6SLULWZDVWKXVPRUHQHFHssary, and challenging, than ever. 
At the same time, however, the demands for a manufactured Aloha Spirit revealed the 
service relationship at the heart of the multicultural fantasy that the tourism industry was 
advertising. 
 Resistance to the ubiquity of tourism²and the continued efforts of the visitor 
industry to pursue its habituating project²ZHUHEURXJKWWRWKHIRUHLQWKHVWDWH¶V
WRXULVPGHYHORSPHQWSODQ*RYHUQRU*HRUJH$UL\RVKL¶VIRUHZRUGPDGHFOHDUWKDWQRW
HYHU\RQHLQ+DZDLµLZDVKDSS\ZLWKWKe economic status quo. In an attempt to assuage 
opponents of tourism growth and address some of the problems tourism produced, such 
as competition for public facilities and environmental degradation, the plan 
UHFRPPHQGHGµpolicy decisions which regard the LQWHUHVWVRI+DZDLL¶VUHVLGHQWVDVWKH
moUHLPSRUWDQW¶ Again, however, the report did not recommend that the state seek to 
slow growth RUGLYHUVLI\+DZDLµL¶VHFRQRP\EXWUDWKHUWRUDWLRQDOL]HWRXULVP through 
more intensive planning. Pointing to the over-saturation of Waikiki, it advocated more 
UHVRUWGHYHORSPHQWLQ+DZDLµL¶VRXWHULVODQGVThis ZDVQHFHVVDU\µWRPDLQWDLQ+DZDLL¶V
competitive advantage over RWKHUUHVRUWGHVWLQDWLRQDUHDV¶DQGµprovide employment 
opportunities over the coming decade.¶79 The tourism juggernaut could not be held back. 
 While claiming to adGUHVVORFDOFRQFHUQVDERXWWKHµVRFLDOFRVWV¶ of tourism and 
VWDWHUHVLGHQWV¶GHVLUHIRUDEHWWHUTXDOLW\RIOLIHWKHUHSRUWframed tourism itself as the 
answer to the problems it had created. To reduce its negative impact, the report argued, 
tourism must become more entrenched, not less, in UHVLGHQWV¶ everyday lives. They 
needed more specialized job training and education on tourism¶VEHQHILWVVRWKDWWKH\
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ZRXOGµbecome aware of the effects and substantial economic contribution of the 
industry¶ ,QDGGLWLRQWRPD[LPL]HWRXULVP¶VUHZDUGV locals should worry less about 
WKHPVHOYHVDQGPRUHDERXWWKHSV\FKLFWURXEOHVRIYDFDWLRQHUV+DZDLµL¶VSHRSOHVKRXOG
be urged µto develop an understanding of the travel experience so they can have empathy 
with the strains and tensions of the visitor experiences.¶80 
 Critics of tourism argued that it was undermining any potential for true racial 
HTXDOLW\LQ+DZDLµLµToday, haves and have-nots are as clearly marked and separated in 
Hawaii as they ever were uQGHUWKHROGSODQWDWLRQV\VWHP¶ Gavan Daws, a prominent 
KLVWRULDQRI+DZDLµLVDLGLQ7RXULVPZDVfuelling SHUPDQHQWPLJUDWLRQWR+DZDLµL
from the contLQHQWDO86DQGDVDUHVXOWµthe new population will resemble to an 
uncanny but obvious degree the statistical profile as assembled by the Hawaii Visitors 
Bureau. He and she are white, middleaged, and affluent above the national average, and 
certaiQO\DERYHWKH+DZDLLDQDYHUDJH¶ $V+DZDLµLEHFDPHPRre white, the workforce 
serving both tourists and the influx of new residents would remain non-ZKLWHµpart of it 
siphoned off from the labour severed from the decliniQJVXJDUDQGSLQHDSSOHEXVLQHVV¶ 
and much of the rest made up of Asian immigrants.81 The liberatory pretence of the 
globalizing economy, Daws suggested, masked its effectiveness in achieving oppressive 
ends. 
 Others were similarly disenchanted with the utopian multiculturalist rhetoric of 
the tourism industry and state officials. One of the first major challenges to the liberal 
YLVLRQRISRVWZDU+DZDLµLFDPHIURPVWXGHQWVDQGIDFXOW\GHPDQGLQJWKHFUHDWLRQRIDQ
HWKQLFVWXGLHVSURJUDPDWWKH8QLYHUVLW\RI+DZDLµLZKLFKZDVHVWDEOLVKed in 1970 under 
WKHEDQQHURIµ2XU+LVWRU\2XU:D\¶ The radical multiculturalism of ethnic studies 
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RIIHUHGDFRXQWHUSRLQWWRWKHWRXULVPLQGXVWU\¶VDQRG\QHYLVLRQRI+DZDLµLDVUDFLDO
paradise. It also provides insight into the discontent that lay behind resistance to state 
efforts to manufacture the Aloha Spirit in the service of capital. Advocates of ethnic 
VWXGLHVLQ+DZDLµLDQGRQWKHPDLQODQGFDOOHGLQWRTXHVWLRQWKHVHOI-proclaimed 
progressivism of many white-dominated institutions, and saw ethnic studies as an 
alternative to the curricula embedded in a racist system. In defiance of the tourism 
LQGXVWU\¶VVHOI-LPDJHDVDVRXUFHRIFXOWXUDOSULGHLQ+DZDLµLWKHHWKQLFVWXGLHVSURJUDP
LQVLVWHGWKDWSHRSOHLQ+DZDLµLKDGLQIDFWKDGEHHQGHQLHGDFFHVVWRWKHLUFXOWXUDO
heritage, especially histories of struggle. Young people iQ+DZDLµLKDG µno sense of 
identityRISULGHLQEHLQJWKHPVHOYHV¶ accordLQJWRDSURJUDPUHSRUW7KHLUµlack of self-
knowledge has bred shame [in some]; in others, a deep-seated sense of frustration and 
anger.¶82 
Often working in direct cooperation with ethnic studies advocates, Native 
+DZDLLDQVLQWKHVDOVRFKDOOHQJHGWKHWRXULVPLQGXVWU\¶VQDUUDWLYHRIVRFLDO
harmony, particularly through demands for land rights and opposition to the 
encroachment of tourism developers. They increasingly tied their activism to a larger 
cause of Hawaiian sovereignty, which asserted the illegality of the U.S. annexation of the 
islands in 1898, rendering statehood illegitimate as well. Many of these concerns came to 
DKHDGDWWKHVWDWH¶VFRQVWLWXtional convention in 1978, where Native Hawaiian activists 
succeeded in institutionalizing a handful of statewide cultural recognition measures, 
including a requirement for the study of Hawaiian history and language in public schools; 
protections for traditional fishing and religious sites; and the creation of the Office of 
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Hawaiian Affairs, a semi-autonomous state agency mandated to administer former crown 
lands held in trust for Native Hawaiians.83 
Native Hawaiian activists and ethnic studies advocates turned the emerging 
discourse of multiculturalism into a site for contestation. Whereas they shared with many 
liberals the belief that racial and ethnic difference should be celebrated, they parted ways 
when it came to why. Many Native Hawaiians came to see multiculturalism itself as 
problematic²whether liberal or radical²because it elided their distinctive status as 
indigenous people by treating them as one ethnic group among many.84 For radical ethnic 
activists, their emphasis on group identification was a means to galvanize people toward 
the goal of fundamentally altering the political and economic system in which they lived. 
Difference was at once the basic problem and the solution. 
 The tourism industry ignored these radical critiques in its efforts to position 
+DZDLµLas a model for other economies embracing service sector labour. As it had done 
LQ+DZDLµLWKH9LVLWRUV%XUHDXWKURXJKLWVPacific Tourism Marketing and Research 
Institute, formed in 1967, DLPHGWRSURPRWHµmanagement concepts [and] technological 
DGYDQFHPHQW¶ in wRUOGWRXULVPDQGHQFRXUDJHWKHµconversion of attitudes towards 
HPSOR\PHQWLQWKH³KRVSLWDOLW\´FDUHHUV¶ around the world.85 ,QGHHG+DZDLµLZDV
representative of a changing global economy, one defined by flexible accumulation, 
interdependency, and a transition to service sector labour. While the continental U.S. 
WUDGHGIDFWRULHVIRUILQDQFH+DZDLµLWUDGHGDJULFXOWXUHIRUWRXULVP86 This transition to 
tourism was also taking place in former resource based economies in Asia and the 
Pacific²ZLWKWKH+DZDLµLYLVLWRULQGXVWU\¶VHQFRXUDJHPHQWDQGILQDQFLQJIURPWKH
World Bank and International Monetary Fund.87 These shifts could be profoundly 
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GHVWDELOL]LQJHFRQRPLFDOO\DQGFXOWXUDOO\DVWKHFDVHRI+DZDLµLPDNHVFOHDU:LWK
globalization and flexible accumulatLRQ'DYLG+DUYH\ZULWHVµWKHVHQVHWKDW³all that is 
VROLGPHOWVLQWRDLU´KDVQHYHUEHHQPRUHSHUYDVLYH¶ The postmodern market, in its 
reorientation toward the consumption of experienFHRYHUJRRGVKDVPHDQWWKDWµtradition 
is now often preserved by being commodifed.¶88 
 As the service sector became ever more dominant LQ+DZDLµLDQGHOVHZKHUHit 
failed to deliver on its pledge to create prosperity for all. Instead, the old categories of 
difference continued to shape conditions of inequality. Corporate multiculturalism, in 
short, did not produce the egalitarianism it claimed to represent. Still, it is this version of 
multiculturalism, in which the value of different ethnicities lies in their commercial 
appeal, that has arguably proven more powerful than its radical alternative. As in the rest 
of the U.S., ethnic studies and group rights movements LQ+DZDLµLhave encountered 
fierce resistance over the last four decades, blamed by their detractors for creating a 
divisive culture of µLGHQWLW\SROLWLFV¶ In the fantasy vision sold to tourists, however, 
+DZDLµLremains WKHµ$ORKD6WDWH¶ 
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